BVCITS(A) BR-23 Syllabus for MBA 2 Year Program W.e.f. 2023-24

I1 YEAR I SEMESTER
Marketing Elective - 2

Code Course Marks| L| T| P | C
23MB3EMO02 Digital and Social Media Marketing 100 41 0 3

Course Objective:

Digital marketing channels that can helps the students to understand the increased business
visibility and brand awareness. Moreover, having a professional presence on social media helps
them to reach a broader target audience to secure more leads and convert them into loyal
customers.

Unit -1

Understanding Digital Marketing: Concept, Components of Digital Marketing, Need and Scope of
Digital Marketing, Benefits of Digital Marketing, Digital Marketing Platforms and Strategies,
Comparison of Marketing and Digital Marketing, Digital Marketing Trends.

Unit —1II

Channels of Digital Marketing: Digital Marketing, Website Marketing, Search Engine Marketing,
Online Advertising, Email Marketing, Blog Marketing, Social Media Marketing, Audio, Video and
Interactive Marketing, Online Public Relations, Mobile Marketing, Migrating from Traditional
Channels to Digital Channels. Using Digital Media to Reach, Acquisition and Retention of new
customers, Digital Media for Customer Loyalty.

Unit — ITI

Digital Marketing Plan: Need of a Digital Marketing Plan, Elements of a Digital Marketing Plan

— Marketing Plan, Executive Summary, Mission, Situational Analysis, Opportunities and Issues,
Goals and Objectives, Marketing Strategy, Action Plan, Budget, Writing the Marketing Plan and
Implementing the Plan.

Unit -1V

Search Engine Marketing and Online Advertising Importance of SEM, understanding Web Search
— keywords, HTML tags, Inbound Links, Online Advertising vs. Traditional Advertising, Payment
Methods of Online Advertising — CPM (Cost-per-Thousand) and CPC (Cost per-click), Display
Ads - choosing a Display Ad Format, Landing Page and its importance.

Unit-V
Social Media Marketing: Understanding Social Media, Social Networking with Facebook,
LinkedIn, Blogging as a social medium, Microblogging with Twitter, Social Sharing with
YouTube, Social Media for Customer Reach, Acquisition and Retention. Measurement of Digital
Media: Analyzing Digital Media Performance, Analyzing Website Performance, Analyzing
Advertising Performance.
Relevant cases have to be discussed in each unit and in examination case is compulsory from any unit.
Reference:

1. Digital Marketing (Third edition) by Seem Guptha, McGrawhill.
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